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AHHOTaNMsI. ITa CTAaThs UCCJIEQyET TEMY COIMAJIbHEIX CeTeM KaK 0COOEHHON YaCTH COLMAIbHOTO
Menua. OHa BKITIOYaeT PaboThl yYEHBIX, KOTOPhIE TPEOOCTABIISAIOT OTIPEIesIeHNsT, UCTOPUU U
KPUTUYECKHE aHAIN3kl COIMATIbHBIX CETEeH U UX BIUSHUS Ha 001ecTBo. CTaThy MTOJYEPKUBAIOT
(byHKIIMOHATbHEIE CTPOUTEJIbHEIE OJIOKY COIMAIbHBIX Mera, BEI30BEl M BO3MOXKHOCTH
KCIIOJIb30BaHUS COLMAJIbHEIX Mequa U Mpo6eMEl yirpaBieHuss umu. Konekius Takxke uccienyer,
KaK COIIMaJIbHBEIE CETHU BIIUSAIOT HA JIMYHOCTbH, COOOIIECTBO U KyIbTypy. B menom, crateu
IIPEIOCTaBISIIOT BCECTOPOHHUYM 0030D POJIM COLMAIbHBIX CeTeN B MNPOKOM KOHTEKCTE COLMaIbHOTO
Menua.

Abstract. This article «Social networks as a part of social media» explores the topic of social
networks as a distinct part of social media. It includes works by scholars who provide definitions,
histories, and critical analyses of social networks and their impact on society. The articles highlight
the functional building blocks of social media, the challenges and opportunities of social media use,
and the governance challenges posed by social media. The collection also examines how social
networks affect identity, community, and culture. Overall, the articles provide a comprehensive
overview of the role of social networks in the broader context of social media.
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Co1ranbHbBIE CETH - 3TO UHTEPHET-TJIaTPOPMEI, KOTOPhIE IT03BOISIOT IIOJIb30BaTE/ISIM CO37laBaTh
npodunu, o6MeHuBaThHCS MHPOPMalLMel, KOMMEHTUPOBATh U JTalKaTh KOHTEHT APYTUX
royb3oBaTejieit. CouuasnbHbIe CETU SABIAIOTCS OOHOM U3 Haubosee MOMYyIAPHBIX (POPM COLMATTBHOTO
Meaora M UMEIOT OTPOMHOE BIIMSHUE Ha 00IIecTBO. OnHOU U3 TJIaBHEIX 0COOEHHOCTEH COIIMAJIbHBIX
ceTel SABISETCS UX MHTEPAKTUBHOCTE. [10JIh30BaATEIN MOTYT OOIIATHCS APYT C OPYTOM, OEJIUTHCS
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nHpoOpMaNruel u co3maBaTh COOOIIIECTBA BOKPYT OOIINX UHTEPECOB. DTO MO3BOJISET JIIOISIM HAXOOUTh
eOWHOMEIIIJIEHHUKOB, ITOTyYaTh HOBOCTH U MH(GOPMAIINIO U3 IIEPBHIX PYK, a TaK¥Ke BhIpazKaTh CBOE
MHEHWE ¥ Y9aCTBOBATh B OOIECTBEHHBIX MHUCKYCCHUSIX.

Emte ogHOM 0COOEHHOCTBIO COIIMAJIBHBIX CETEH SABISAETCS UX OJOCTYMHOCTh. BOJIBITMHCTBO
MTOTYASIPHBIX COLMATBHBIX CETEM GeCTIaTHHI AJIsT UCTIOJIb30BAHMUS U OOCTYIIHH B JTIO00M TOYKE MUPa.
9TO TO3BOJISIET TIOJIHK30BATENAM OOIIATHCSA U AEMUTHCA WHDOPMAIMel C JIIOObMU M3 PA3HBIX CTPAH U

KyJIbTYD.

ComanbHBIE CETH UMEIOT CI0XKHYIO CTPYKTYPY, KOTOpPasi COCTOUT U3 HECKOIbKUX 3JIEMEeHTOB. OnuH
U3 T'JIaBHBIX 3JIEMEHTOB COIIMAIbHBIX CeTel - 3T0 mpoduIu nomb3oBaTesneli. OHU comepzKaT
nH(pOpPMaIHIo O I0JIb30BaTelle, ero uHTepecax, pororpaduu 1 gpPyrou KOHTEHT.

Eiie ogHUM 3JIEMEHTOM COIMAaJIbHBEIX CETEH SABIISIOTCS coobmecTBa. OHU MOTYT OBITH CO3TAHEI
BOKPYT 0OITMX WHTEPECOB, TeM Ui MecT. CO0OIIeCTBa ITO3BOJISIOT II0JIH30BATEIISIM OOIMIATHCS U
menuThbcsa nHPOpPMAaIen ¢ TII0ObMU, KOTOPEIE UMEIOT 001Ire NHTEPeCH. TaKKe BaKHBIM 3JIEMEHTOM
COILIMAJIbHBIX CETEU SABIISIOTCS aJTOPUTMEBI, KOTOPHIE ONPENENITIOT, KaKOW KOHTEHT OyIeT ImoKa3aH
[I0JIb30BATENI0. AITOPUTMBI OCHOBBIBAIOTCS Ha MHTEpecax U MOBEIEeHUU II0JIb30BaTellsd, a TakKXke Ha
peuTuHTre nyoIuKauui.

BausiHue couuaabHbIx cemell Ha 06uLecmeo

ConmanbHBIE CETH UMEIOT OIPOMHOE BIHsSHHE Ha 00111ecTBo. OHHU MO3BOJISAIOT TIOOIM HAaXOOUTh
€OUHOMBIIIIEHHUKOB, II0JIyYaTh HOBOCTU U MH(OPMAIIUIO U3 IIEPBBIX PYK, a TaKKe BhIpaxKaTb CBOE
MHEHWE U Y9aCTBOBATh B OOIECTBEHHBIX MUCKyCCUaX. OMHAKO COIUAIbHEIE CETH TaKXKe MOTYT
MMEeTb OTPUIIATeJIbHOE BIUSHUE Ha 0011ecTBO. HampuMep, OHM MOTYT CITOCOOCTBOBATH
pacmpocTpaHeHnio GeMKOBLIX HOBOCTEHM 1 HeIlpoBepeHHoM nHpopmaruu. TakxKe CcoIrualbHbIe CETU
MOT'YT IPUBOAUTDH K YXYIOIIEHUIO IICUXUYECKOT0 3MOPOBhS IT0JIb30BaTENIe!, TaK KaK YacToe
HCIIOJIb30BaHWE MOXKET IIPUBOOUTH K 3aBUCUMOCTU U UIONISILINA.

ConuasnbHbIEe CETH SIBIISIOTCSI 0COOEHHOM YacCThIO COIIMAIbHOTO Meara U UMEIOT OTPOMHOE BIIUSTHUE
Ha 00111ecTBO. OHU MMO3BOJISIOT IIOIb30BATEISM 00IIATHCS, HeTUThCS HHGOPMaled 1 co3naBaTh
C0001IIeCcTBa BOKPYT 00IIUX HHTepecoB. OOHAKO COlMAIbHEIE CEeTH TaKXKe MOTYT UMEeTh
OTpHUIIATEIbHOE BIIUSHUE Ha 0OIIEeCTBO, II03TOMY BaXXHO HMCIIOJIb30BATh UX C YMOM U OCTOPOXKHOCTHIO.

B 3akiioueHue, B 9TOM CTaThe, MOOYEPKUBAETCS BaKHOCTb COITMAJIBHBIX CETEN KaK OTHEIbHOU 4acTHu
corranbHEIX Meaua. CTaThs TaKzKe MPOJIMBAIOT CBET Ha TO, KaK COIHMAIbHLIE CETH BIUSIIOT Ha
UOEeHTUYHOCTD, COOOIIECTBO U KynbTypy. OU4eBUIHO, YTO COIIMAIbHBIE CETH OKa3hIBAIOT I'IIyOOKOE
BIUSHYE Ha O0IIECTBO W UIPAIOT PEIIaioNIyio POk B (GOPMUPOBAHUY HAIIIMX B3aUMOIENCTBUH,
B3aMMOOTHOIIIEHUH ¥ KOMMYHHKAIUU. TakKuM 00pa30M, BazKHO IPOOOIXKATh U3ydaTh U
aHAIM3UPOBATh POJIb COIIMAJIBHBIX CeTel B Oojiee MMPOKOM KOHTEKCTE COIHMAIbHBIX Meaura, YTOOR
JIydlile TIOHSTh WX BIIUSTHHE Ha 00IIeCTBO.
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